
What is happening

What trends are there over time

What influences the patterns?

Events

 Behavior Patterns

Structure

Lifestyle 
Advise

 Happy moments are the 
common things posted

Unrealistic beauty standards from 
influencers & celebrities

Useless content that doesn't 
add value

Different types false 
news being spread on sm 

platforms

Current 
News/Pop 

culture

Addictive 
behavior

Endless 
scrolling

Creates false 
reality for  

people

Nice
Post/Videos

Addictive features
(liking, share, comment button, & 

scrolling)

The reason to enter social m
edia

Developing guilt 
about social media 

usage

Time can be spent in better 
things than using SM

Assuming what is 
seen on social media 

is real

Constantly 
checking SM 

becomes a habit

Lack of presence in 
moments while 

physically being there

Relevant SM content 
 keeps users in the 

app

Perfect Post: A lot of 
work /edit need to be 

done for a post

Less face to face 
contact

Societal 
pressure

Peer 
pressure

Momentary 
distraction

The algorithm creates 
personalized content 

keeping the users 
longer

The system of social 
media creates dopamine 

 post/videos

C
a

n b
eco

m
e

Multiple social media 
accounts
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Assuming that social media 
ads are sketchy

Moments cannot be 
enjoyed if always 

recording the moment to 
post on SM

Getting the 
attention (likes) 

through SM

A small break can 
turn into 

Procrastination

Losing track of time

Form of 
entertainment

What values, assumptions, beliefs 
shape the system

Mental Models

Funny/interesting 
videosConstant 

Advertisement 
when scrolling in 

SM

Positive things that can have a 

negative effect

Staying 
connected

People/Influencers 
promoting or showing 

false Realities

Can develop 
depression from 
watching others


